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President’s Message
Are You Involved?

Greetings to all of my fellow 
members and friends. My hope 
is that as you read this you are 
recovering from the heat and dry-
ness of the summer, and enjoying 
the many colors, textures, and 
business that autumn in Wash-
ington State brings us.

Speaking of colors, by the time 
you read this the association’s fall 
event, the Prosser Balloon Festi-
val, will be long over. I hope that 
you were able to break away for a 
weekend and join us here among 
the eastern Washington fall color. 
If not, you missed a great event. 
I personally missed the summer 
event in Leavenworth and am 
still kicking myself for backing 
out at the last minute. Everyone 
who attended reported having 
a fantastic time. I want to give a 
very special thank you to Ralph 
Allen and to Heidi Swoboda, our 
Vice President, for arranging 
these events for our members.

That leads me to the theme 
of my message for this season: 
involvement.

The other day I received a 
phone call from an association 
in my town asking me to join. 
For a couple of hundred dollars I 
could belong to the organization, 
have my name in their direc-
tory, on the website, and receive 
discounts from other members. 
Although it was a great offer, and 
actually a great organization to 
belong to, I turned it down. Why? 

Because I couldn’t be involved. 
Frankly, I’m too busy with every-
thing else in my life and couldn’t 
see myself spreading my time 
assets even thinner.

The same holds true for the 
Professional Photographers of 
Washington. I desperately want 
you to get the full benefits of your 
membership. For that matter, 
I know that the entire board, 
executive board, and our execu-
tive director Faye Johnson are 
very dedicated to making that a 
number one priority. It was an 
intense major theme to our sum-
mer board retreat, and a central 
part of our goals for the year.

Getting the most out of your 
membership requires you. What 
do you want out of your mem-
bership? What are your desires 
and goals? Do you want to be a 
better photographer? A better 
business person? Do you want to 
make photography your full-time 

profession? Do you want a degree 
in photography? Do you want to 
hang out and have fun with peo-
ple who see the world through 
a lens like you do? That is up to 
you. Just know that whatever you 
want, PPW is here to help you 
reach those goals.

I know this because just a few 
years ago I really wanted to be 
a professional photographer. I 
wanted to make my living with it. 
I wanted to make art that people 
hung on their walls. I wanted to 
be a success in this industry. I 
have leaned heavily on the Pro-
fessional Photographers of Wash-
ington to help me reach those 
goals. I’ve done that by getting 
involved, showing up, and being 
there as often as I could. From 
that, I have learned and gained so 
much more than I ever expected. 
My hope is that you will do the 
same.

Please call your district repre-
sentative. Go to a meeting either 
in your district or any other. Get 
involved and you will get way 
more than you ever thought pos-
sible.

Wishing you all the best,

Rich Breshears, FP, CPP
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Editor’s Notes
by Mark Turner

I hope you’ve had a wonderful 
summer season and that your 
autumn sessions are shaping up 
to be both fun and profitable. As 
a family portrait guy, this is my 
busiest time of the year as people 
realize that if they want portraits 
before Christmas they’d better 
get them photographed soon.

Photographers as a group tend 
to be gearheads. Some of us even 
got into the business because we 
were fascinated with the technol-
ogy. It’s easy to get excited about 
some new camera, the latest 
technology, fancy new lights, or 
some other gizmo that will be 
fun to have and might make our 
lives easier. But as Bruce Hudson 
points out this month, we have 
to balance our wants with our 
budget. Will the new thing make 
me more money?

When I put out a call for con-
tent I never know what I’ll get. In 
this Gear Lust issue you’ll find a 
handful of cheap things. Frankly, 
I thought someone would wax 
poetic about the 800mm lens of 
their dreams, but I guess you’re 
all too practical for that.

Sharon Biddinger was in des-
perate straits last winter, came 
to PPW’s Spring Conference, and 
went home charged up to imple-
ment changes, Will you do as well 
after our 2016 conference? Save 
the date (2/27–3/1/2016) and 
I’ll see you in Olympia.
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Today I had a nice visit with a 
new member who is getting into 
the business of photography. 
Our main discussion was about 
obtaining a Unified Business 
Identifier (UBI) number from the 
Washington State Department of 
Revenue. She felt that she wasn’t 
ready to get one because she 
hadn’t “started” her business. Yet 
she wanted to be part of our pro-
fessional association where we 
require it. I assured her that you 
can have a UBI number and not 
have any business at the moment. 
A UBI number sets the prece-
dence that this photographer is a 
legit business.

If you want to tell young pho-
tographers about UBI and the De-
partment of Revenue, go to www.
dor.wa.gov to learn more. There 
is a wealth of information there. 
Plus, for those who have been in 
business for years, there are new 
guidelines for photographers as 
a whole. It’s definitely something 
you MUST check out to stay un-
der the audit radar.

This is just one of things I do in 
my job for PPW as the Executive 
Manager. I feel that an Executive 
Manager is the glue of the orga-
nization and can be the person 
any member can approach about 
anything. I’m the communicator 
amongst the board members, the 
reminder of deadlines, the collec-
tor of money, a liaison between 
the membership and the board, 

encourager of volunteers and 
general Girl Friday of PPW.

A few things that I’ve done this 
past 6 months (in addition to sell-
ing my home, living in my mom-
in-law’s basement for 2 months 
and settling into my new home) 
are: assembled a 650 brochure 
mailing which went out to all 
the Washington PPA members, 
fielded about a hundred emails, 
updated the website with our 
current events and that is just 
the start. You may have gotten 
my PPW Notices and Deals email 
blasts — another way I’m trying 
to keep you informed of what 
PPW is doing.

I’m excited for the upcoming 
year and what it has in store for 
us. Let’s keep in touch!

Executive 
Manager’s Message
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by Sharon Biddinger

I attended my first PPW confer-
ence back in March. I came to the 
conference hoping to gain new 
ideas to grow my business and 
I left with a plan to completely 
transform my business.

After moving to Newport, 
Oregon four years ago from the 
lucrative California Bay Area it 
was quite the shocker to break 
into the photography industry 
here on the coast. Our little area 
is saturated with photographers 
who offer so much for so little. 
Even so, I opened a studio here 
in 2013 and have remained busy 
since.

Busy, not profitable.

I spent a lot of my time refining 
my technical skills and exploring 
my creative options but I didn’t 
spend as much effort to building 
the actual business part of my 

business. Over time, the continu-
ous financial struggle kept me 
from believing I was worth more 
than the “$300 for everything” 
that I was offering to remain 
competitive with all the other 
photographers here.

By the time the I arrived at 
the PPW conference, I was ex-
hausted, frustrated, and I had hit 
my low. It was the worst winter 
season for the business in my 
9 years and I couldn’t make my 
bills for the third month in a row. 
The truth is, I borrowed money 
from my mentor and friend, Lisa 
Lamping, just to get there. I was 
on the verge of closing my doors 
and was heartbroken at the idea 
that within the next couple of 
weeks I would have to make that 
decision. As Lisa said, this confer-
ence would be a “game changer” 
so I gave it everything I had as 
this venture became my last ef-
fort to make things work.

I connected with several 
people there including Ernst-
Ulrich Schafer, Lora Yeater, and 
Mark Turner and I shared some 
of these struggles. There was a 

PPW Conference Leads to  
Studio Rebirth

Continued on page 6

Smith family portrait by Sharon 
Biddinger
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JVH DIGITAL FESTIVAL - OCT 8
See the brand-new technology Epson printers,
and new media at the free, educational Festival

Thurs, October 8, 2015 in Bellevue.
Weds, October 7 for the optional Workshop.
Inspiring speakers.   Contact JVH for details.

PRINT YOUR LEGACY

Do you want a teenager in a far-off lab deciding
what your prints should look like?

Take full control of your images with the latest
industry leading Epson large-format digital
printers - your images deserve stunning prints.

JVH
TECHNICAL

new 17"-wide, sheet & roll P800
200+ years archival print longevity

Bellevue, Washington
tel :425.643.7323
johnjvhtech@gmail.com
www . j v htech .com

generous outpouring of advice 
from these attendees and speak-
ers. They shared their experi-
ences and immediately I noticed 
how differently we measured our 
accomplishments. Clearly I was 
missing something. I could see 
a success in them that I couldn’t 
seem to reach. And the one com-
mon theme I began to recognize 
was that their time was worth the 
investment.

I recall speaking with speak-
ers Michael Timmons and Bruce 
Berg individually about the way 
they connect with their clients. 
They are two completely differ-
ent photographers and neither of 
them have to sell anything. They 
create needs and their clients are 
happy to commission them for it. 
They don’t have to justify their 

cost. They simply know what is 
required to continue doing what 
they do. They make connec-
tions, a connection I never fully 
understood until that moment. I 
sat around the table with each of 
them and for the first time, I real-
ized I was doing it all wrong.

I began to listen carefully to the 
additional speakers and began to 
hear things differently. One of the 

speakers shared, “A rising tide 
lifts all ships.” Although I heard it 
before, I didn’t fully understand 
that until it hit me: I did not have 
to compete with the photogra-
phers in my area. I had to work 
on how to be the best I can be. If 
I could raise the standard of the 
portrait experience in my area, 
we could collectively offer better 
products and services and this 
would benefit us all.

Providing your tools for 
Visual Storytelling

www.ProPhotoSupply.com | Portland,Or

PPW Conference Leads to Studio Rebirth
Continued from page 5

Beach Portrait by Sharon Biddinger
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They always say 

time changes things, 

but you actually 

have to change them 

yourself.

Andy Warhol

At that point, my purpose for 
attending the conference shifted. 
I was no longer there for the tips 
on creating an easier workflow or 
stepping up my editing skills, al-
though that is valuable to many. I 
needed to save my studio so I was 
intensely watching how these 
successful individuals inter-
acted with each other. I studied 
the way they spoke about their 
business and tried to understand 
how I was sold on what they did 
without regard to any attached 
financial investment.

And then I met Ken Whitmire.

I was fortunate to spend a sig-
nificant amount of time with this 
legendary artist following the 
awards ceremony. He graciously 
shared his words of wisdom 
about the importance of what we 
do and how we have to educate 
our clients on the value of what is 
printed on the paper. I’ve heard 
this told many times before, but 
not like the way I heard it coming 
from this man.

I left the conference and my 
mind was spinning. I had over 
20 pages of notes and roughly 30 
captures of slides to sort through. 

I spent the next three weeks pick-
ing the brilliant minds of Vern 
Bartley and Lisa Lamping, going 
over everything I had learned. I 
began to break down my cost of 
doing business and what my time 
away from my family was worth. 
I was challenged by these two 
mentors to stop offering digital 
files and significantly increase 
my print pricing. The results of 
the plan I put into action after 
I returned instantly made me a 
believer in the process I learned. 
I was shocked when I booked 
my first three clients who never 
questioned a session fee or the 
fact that I sold prints, à la carte. 
Incredibly, within the first three 
months of returning from the 
PPW conference, I actually made 
more than I did my entire year 
last year.

I can not express my gratitude 
enough about what this confer-
ence has done for me! From the 
amazing connections I’ve made 
to the many lessons I learned. At 
first, I couldn’t afford to go, and 
truly understand now that I can 
not afford to miss it!

It’s been six months since I was 
in Washington with everyone and 
things have really turned around. 
I continue to learn, grow, and 
constantly evaluate the business. 
I’ve been able to find a groove 
that is comfortable and although 
I am not as busy as I was before, 
I am making more meaningful 
connections that are leading to 
more profitable investments. I 
am loving what I do more, I am 
actually enjoying days off, and I’m 
planning for my very first vaca-
tion in 16 years.

Sharon’s website: 
simplydesignstudios.com

Studio Rebirth
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by Bruce Hudson

One of my mentors, the great 
Ken Whitmire, has an analogy 
that I love to refer to from time 
to time that features Ernest 
Hemingway. Ken points out, “for 
all the epic novels Hemingway 
produced, he must have had a 
really good typewriter!” So think 
about it. Is it the tools we use 
or the talent behind the tools? 
I think that photographers get 
caught up with always wanting 
the newest technology when it 
comes to their camera, lights, or 
whatever. I’ve had many friends 
and fellow photographers over 
the years convinced that if they 
invest in better equipment, they 
will have a better business. A 
new camera equals new clients. 
REALLY?

Yes, I admit that it’s fun & excit-
ing getting new stuff but we all 
need to keep our eye on the prize. 
My current camera is 4 years 
old & has generated well over 
a million dollars! Once again, 
is it the tools or the talent that 
creates a timeless novel, a once in 
a lifetime portrait, or a successful 
business?

Finding a Balance
If you don’t have clients, it 

doesn’t matter how cool your 
equipment is. You must invest 
in what makes the phone ring & 
your inbox DING! Direct market-
ing pieces, quarterly newsletters, 
updating your website, or joining 
networking groups will have a 
much bigger impact than pur-

chasing the latest Nikon, Canon, 
or Sony.

With all that said, we just ac-
quired a new toy for the studio. 
It’s a drone. Cool? Yes. Fun? Abso-
lutely! But before we invested our 
hard earned dollars and took flight, 
we reached out and communicated 
with many of our commercial cli-
ents to get their thoughts and ideas 
on how we could use our new toy 
tool to service their needs. In other 
words, we did some market re-
search to see if the investment was 
viable and we could turn a profit 
immediately.

Here’ a mental checklist of how 
we process the purchase of any 
equipment or software:

1. Do we really need it or is it 
just the newest shiny object 
to distract us?

2. What generation is it? New 
technology or 3rd or 4th 
generation? (remember the 
first “pro” digital camera 
that was one megapixel & 
$28,000!)

3. Will this piece of equipment 
or software give us a 
competitive edge in our 
market?

4. How soon can we turn a 
profit and pay for the new 
investment?

5. Repeat #1 again!

When it’s all said and done I 
think we all know it’s the talent 
behind the tools AND the toys! 
Technology does change rapidly 
but talent will always trump the 

tools we use in our photography 
business. Is one camera really 
better than another? Was one 
typewriter really better back in 
Hemingway’s day? Probably not. 
It’s the talent inside you that will 
move you forward as an artist, 
studio owner and successful 
business person. Stay focused on 
that one principle and let every-
one else buy the latest and great-
est stuff and complain when they 
don’t have the clients needed to 
sustain their business!

Tools, Toys, or Talent!

Get your Steampunk on at  
PPW Spring Conference  

February 27–March 1, 2016
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by Mike Busby

I’m a photographer based 
in Spokane and pretty much 
through the gear lust phase. But 
there is one piece of equipment 
that is extraordinarily important 
to me and to my work. It is the 
Manfrotto 410 geared tripod 
head.

The head allows for pinpoint 
precision when composing pho-
tographs. Inner dials allow for 
large movements while the outer 
dials allow for micro and incred-
ibly detailed adjustments.

I shoot a lot of architectural, 
long exposure, and landscape 
photography. I shoot for large 
files and prefer a series of 50mm 
photographs over one wide-angle 
shot. Once leveled, it is a breeze 
to photograph a series of images 
and then align them in post.

Lady of Our Lourdes was shot 
earlier this year in Spokane. It 
is a series of four shots and has 

Gear Lust: Manfrotto 410

been juried into the Northwest 
Museum of Arts and Culture auc-
tion scheduled for the fall.

Though the lighting is dra-
matic, I attribute the success of 
the image to its technical quali-
ties. Using a 50mm lens with the 
precision of the Manfrotto head 
meant little to no distortion in-
camera, straight lines throughout 

Lady of Our Lourdes by Mike Busby

the image, and a healthy sized file 
for large printing.

It’s a chunk of metal, and it costs 
around $220, but it’s worth every 
penny. I shoot with all kinds of 
cameras, lenses and tripods, but 
this is the only head I use.

Mike Busby’s website:  
Busbywc.com
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Gear Lust: Spider Holster

The Spider Holster 
allows you to be 
“hands free” and is less 
stressful on your neck 
and shoulders after a 
long shoot.

It is far safer than a 
camera strap and makes 
my job more efficient in 
many ways.

— Deke Cloyd

by Doug Walker

As working professionals 
we are constantly holding our 
cameras from dawn ‘til dusk as 
we work our clever and cre-
ative magic. From the moment 
we snatch them from the bag 
til we put them safely to bed 
for the night they move by way 
of our hands. A constant state 
of movement. Whether we are 
gingerly clutching them by our 
side between treasured moments 
unfolding or we are working a 
fast paced portrait shoot with 
moving toddlers we need them to 
be ready to go and secure.

For those working photogra-
phers whose work is not perma-
nently tied to a tripod we work 
our craft with camera in hand. 
One hand to hold the camera; the 
other to quickly focus or attend 

to other settings as the scene 
unfolds. A choreographed dance, 
and a fatiguing one. Let’s face it, 
cameras are heavy and they are 
expensive. Dropping our pre-
cious babies is just untenable. 
So we have relied on straps and 
hanging them around our necks 
or just holding them by the grip. 
Yikes! Or perhaps we tried one of 
the many poorly designed hand 
straps to free ourselves from the 
straps that wreck havoc on our 
necks. I personally have never 
used a neck strap as they just 
look touristy to me. But I digress.

And so it has gone for 23 years. 
And then, quite by accident a 
strap appeared that changed 
everything! While chatting about 
this one day with Deke Cloyd in 
Spokane he quickly shot back 
that he had found the perfect 
strap: the SpiderPro Hand Strap. 
As he talked I listened. He raved 
about its elegance. He implored 
me to try it. One side of the brain 

was so excited while the other 
was saying, sure, another product 
claiming to solve a problem. Yeah 
right. Now I have been using cam-
eras for 23 years now and have 
basically seen it all. The good, 
the bad and the ugly. Products 
coming and going. They all tout 
greatness but in the end most fall 
somewhere between the upper 
shelf and the garbage pail. But 
noting his confidence and experi-
ence I decided to try it out. So I 
called and spoke with Shai Eynav 
at Spider Holster directly about 
it. Done deal, and within a couple 
of days it was in my mailbox.

It took about 10 minutes from 
removal of my old pathetic hand 
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Create stunning video slideshows
Try it free | photodex.com

strap to having this installed 
and adjusted on my camera and 
locked down tight. Oh my…as 
I slid my right hand down into 
the strap it was like heaven. This 
was not just a nylon strap but a 
fully designed, leather and fully 
stitched wonder of a strap with 
soft velour on the inside. Oh 
my…now each time I pick up my 
camera I love the feel of it in my 
hands. The ability to quickly put 
it on and set it down need not be 
underestimated. This use in ap-
plication is most elegant.

I have now used my SpiderPro 
Hand Straps on both my Canon 
bodies for several months and 
have to say I am thrilled. The 
mind-body connection working 
the camera is so much better 

without that awful weak link be-
tween the hand and the camera. 
It’s truly a joy to hold and behold.

You can watch a video of how it 
works. The SpiderPro Hand Strap 
has to be one of the best things 
that has happened to my photog-
raphy. And it is not one of those 
things like lenses, tripods, lights, 
or light modifiers that sets you 
back several K. Check it out for 
yourself: http://spiderholster.
com/handstrap

PPA Councilors
Professional Photographers 

of America members govern 
the association through repre-
sentatives in the PPA Council. 
Washington has four elected 
Councilors, all of whom are 
also PPW members, although 
that is not required. PPW is a 
state affiliate of PPA.

PPA Council members rep-
resent the PPA members in his 
or her respective state. A Coun-
cilor’s duties include attending 
state and local association meet-
ings, encouraging membership 
in PPA, and maintaining constant 
connection between PPA mem-
bers and PPA headquarters. 
Washington’s Councilors are:

Rich Breshears, CPP, FP
breshearsphoto@charter.net

Doug Walker, CPP, FP
doug@walkerphoto.com

Marie Martineau-Sanberg, 
CPP, Cr. Photog., FP
tmlsfoto@comccast.net

Faye Johnson, CPP, M. 
Photog., FP
fayejohnson@comcast.net  
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by Tammy Wolfe

I have a short story to tell about 
one of my favorite pieces of gear. 
It has to do with a folding reflec-
tor and a rattlesnake.

Out exploring by a bridge one 
day I heard the unmistakable 
shake of a rattlesnake’s tail at a 
very uncomfortably close dis-
tance . My response of course 
was to level the barrel of my 
lens at the location of the sound 
and take a shot . Being that I had 
just passed through waist-high 
thick grass and bushes you can 
imagine my reluctance to venture 
back through that menagerie of 
wild plants after catching a shot 
of a very large rattlesnake. I was 
only a little bit relieved to see , 
after zooming in on my picture, 
that the rattler was somewhat 
incapacitated as it had swallowed 
about 3/4 of the rabbit it was 
having as a late lunch.

I used my reflector as a shield 
around my feet and legs as a 
plowed back through the thick 
brush. I now carry it with me 
whenever I venture into the 
mountains or range land. It’s not 

Saved by a Reflector

the intended use for a folding 
reflector but an extremely handy 
one. The photo itself is rather 
hazy as it was split between very 
bright light and the bushes it was 
hiding in so I don’t believe it’s 
worth trying to reprint for this 
story. I’m not sure if anyone else 
has considered using a reflec-
tor as safety gear but I would be 
interested in hearing about it if 
they did.

Tammy with her trusty rattlesnake 
deflector, photo by John Slack

by Larry Ikenberry

An Argus C-3 35mm range-
finder  was my first camera while 
a student in high school. Some 
of my first shots were of the 
Nisqually Glacier on Mt. Rainier. I 
always shot color transparencies. 
The Argus was later stolen from 
my vehicle while in Portland. I 
promptly replaced it with a sec-
ond Argus C-3. The Argus C-3 was 
a popular camera, strictly manu-
al, and took very good photos.

Where 
Have All 
the Old 
Cameras 
Gone?
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by Forrest Cooper

This camera was given to Cooper Studios by Dean Palmer’s estate in 
2009 as a “good luck” gift. The camera was in rough shape and missing 
several parts. In 2011 I restored the entire camera, shutter, stand, and 
lens. I hand made a new bellows from a pattern acquired by piecing 
together what was left of the original. The lens in the picture was disas-
sembled, stripped, polished and powder coated clear. A custom lens 
mount and filter hood were machined from solid brass.

Since the restoration, 
Chris Palmer (Dean’s 
Son) located 2 origi-
nal soft focus lenses; 
a Wollensak 14” and 
a Pinkham and Smith 
19”. Chris has gra-
ciously reunited them 
with the camera in the 
Cooper’s permanent 
collection. One of the 
greatest rewards for 
the Coopers is shoot-
ing with this camera 
and also the story that 
followed soon after 
restoration.

Cooper Studios is 
located in Shelton in 
the original space that 
Dean Palmer started 
Dean’s Studio in 1948. 
Dean was a major 
staple in the Shelton 

Community.  When the camera restoration was completed, during a 
discussion with Chris Palmer, it turns out Dean purchased the Century 
Camera way back in the day with the intensions of fixing it up. This 
made the dedication of restoring the camera even more rewarding for 
me as I was able to complete a project Dean wasn’t able to get to before 
he passed away in 2004. This makes it even more special to not only 
honor his legacy but continue the tradition of classic portrait photogra-
phy.

Gear Lust: 1923 Kodak  
Century 7A Studio Camera

Continued on page 14

Old 
Cameras

Next to follow was an Instamat-
ic 127. It was a downgrade from 
the Argus C-3 but fit my purpose 
exactly. It was an ideal camera to 
insert inside my jumpsuit while 
skydiving. My jump instructor 
assured me I could unbuckle the 
top strap of my harness to extract 
the camera after my parachute 
opened. With an open chute, I re-
moved the camera while facing an 
unparalleled vista in front of me. 
Selfies, shots up into my chute, 
views down toward the drop zone, 
including the Atlantic coastline 
were my targets. I still have a 
framed series of those shots.

The demise of my Yashica D 
Twin Lens Reflex occurred on Mt. 
Snohomish in the Olympics. As I 
started my descent from the sum-
mit, I reached down for a hand-
hold. I felt the Yashica roll out of 
my backpack, over my shoulder, 
and bounce off the rocks far be-
low. I retrieved the broken jumble 
of glass and metal that was once 
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a good camera and took it home 
to the darkroom where I removed 
the roll of 120 B&W film. Process-
ing the film revealed all my moun-
tain photographs survived the fall.

One of my favorite cameras 
was an old Crown Graphic 4 x5 . 
I bought it at Merle Junk’s studio 
fire sale in Olympia for $25. The 
camera was used for years on a 
copy stand for restoring old pho-
tos. This great workhorse paid 
for itself many times over!

A small Rollei 35 camera was 
one of the most sentimental 
cameras I ever owned. It was a 
beautiful small camera with a 
built-in light meter and a high 
quality lens. I carried it to many 
mountain summits in the North-
west. Alas, I sold it a few years 
back and have regretted it ever 
since.

During the Vietnam War I es-
caped to Hong Kong long enough 
to purchase a Nikonos under-
water camera. I also picked up a 
Nikkormat with a 55mm Micro 
Nikkor lens, the sharpest lens 
for macro photography I have 
ever used. I initiated the Nikonos 
while scuba diving in the South 

China Sea. Later, back in the 
states, I built a Plexiglas under-
water housing for my Honeywell 
strobe to use with the Nikonos.

The Nikkormat accompanied 
me on a photographic assignment 
to Africa for a safari company. 
With an assortment of lenses 
and plenty of Kodachrome film I 
spent three weeks in Zimbabwe, 
photo heaven. We trekked far into 
the Zambezi Valley, where our 
guides said the American women 
in our group were the first white 
women to ever venture into this 
area. I became good friends with 
Terry Smit, one of our guides who 
was an engineer by education. He 
was very interested in photogra-
phy so before departing the coun-
try I left with him the Nikkormat 
with the Micro Nikkor lens plus 
the rest of my Kodachrome film.

I have numerous film camera 
systems in my closet, including a 
Hasselblad and lenses, a Pentax 
6x7 and lenses which I used for 
many years for aerial photogra-
phy, a Nikon FM 35 mm body and 
numerous lenses, and a Mamiya 
6x7 and lenses. I sold my Linhoff 
4x5 view camera and lenses several 
years ago.

The digital camera revolu-
tion has completely changed the 
camera world we used to know. 
With nostalgic memories, many 
of us still recall the good old days 
of film cameras.

Old Cameras
Continued from page 13

by Christopher Wooley

I won’t start shooting without 
my spring clamps. They are in my 
location kit. They are in my stu-
dio. I even keep some in the trunk 
of my car. They come in handy for 
everything.

Spring Clamps, also known as 
A-Clamps are tension clamps 
that come in a variety of sizes. 
From small 1” clamps to great big 
ones. They can be made of steel 
or nylon. The uses for them are 
nearly endless. Here are some of 
my favorites:

• Holding Up a Backdrop. If your 
background doesn’t have a rod 
pocket, a clamp is generally the 
best way to hold it up. Super 
simple and easy to adjust!

• Creating texture in back-
grounds. If you want your 
background or material to have 
a little texture just simply fold 

Gear Lust:  
Spring 
Clamps
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a slight crease in the fabric and 
clamp it together. It creates 
some amazing texture (and 
doesn’t’ leave holes like a safety 
pin would).

• Holding a light reflector. Need 
an extra set of hands? Use an 
A-Clamp to hold a reflector in 
place or at the perfect angle.

• Custom fit clothing! Make any 
shirt, dress, or suit look custom 
tailored with a clamp. Fold up 
excess material and clamp. As 
a bonus, natural movement 
allows the fabric to relax a little 
bit (versus tearing like a safety 
pin would).

• Mount them. Most A-Clamps 
have holes in the handle. This is 
perfect for screwing or bolt-
ing them to other objects. I’ve 
mounted one to a tripod for a 
make-shift iPhone holder. They 
bolt nicely to a super-clamp, 
too.

• Screw them to a wall. Screw the 
handle to the wall and you have 
a multi-use hook. I can store a 
softbox on the wall (speedring 
goes over the other handle). I 
can also keep gels and cinefoil 
clamped together, too. They are 
very versatile for storage.

• Keep cords together. If you’re 
carrying lots of cords, this is 
my favorite way to keep them 
together. The clamp holds cords 
together for transport and then 
becomes another tool I can use 
on set.

• Keep curtains closed or blacked 
out. Every have a window that 
is letting in too much light 

or won’t close all the way? A 
clamp fixes that. Clamp the cur-
tain closed and your problems 
are solved.

• Hold up reflectors or flags for 
product photography. Clamp 
one to a reflector board and it 
makes a great support for keep-
ing it upright.
The best part about these 

things is that they are cheap. Re-
ally cheap. And you can get them 
almost anywhere. They range in 
price from $1-$10 each, depend-
ing on the quality, size, and where 
you purchase them. I prefer to 
purchase a ton of them at Harbor 
Freight ($1-$3 each), which has 
the best price I have found. Home 
Depot, Lowes, B&H, and Wal-
Mart also carry them. I also really 
like the “micro clamps” which 
sell for $2 for a set of 6 at Harbor 
Freight. These are my favorite for 
clothing because they are small 
(so they hide well) and don’t have 

Spring Clamps

too strong of a grip, allowing for 
natural movement.

These things break, get left 
behind, get left on client clothing, 
and disappear in the folds of fab-
ric. But they are so inexpensive 
that I haven’t ever had to worry 
about it. I highly recommend 
getting a variety of sizes and start 
playing with them. You’ll soon re-
alize it’s a great addition to your 
camera kit (even if you’re an on-
location natural light shooter).
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by Pat Cahill 

In my position as National Sales 
Manager for American Color Im-
aging (ACI), I get to travel across 
the country and meet many 
photographers and business 
leaders.  Many of them have one 
thing in common – they’re always 
on the search for the elusive Easy 
Button. 

In the course of building their 
businesses, these owners look for 
the perfect new niche product; 
the perfect social media post; the 
perfect email blast; the perfect 
new mailing piece.  Unfortunate-
ly, they often get so sidetracked 
chasing those things that they 
lose sight of the goal — reaching 
customers. 

It’s been said that when the 
strategy becomes your purpose, 
then people become objects, and 
when people become objects 
they stop letting you perform the 
strategy.  That’s a big thought. 
But put on your customers’ 
shoes.  You can become so fo-
cused on trying to create the 
perfect Facebook page that you 
forget to engage the very custom-
ers you are creating it to serve.  
We focus on what we want to sell 
and what we think is cool, and 
lose focus on what our customers 
are actually buying.  

One more time:  it’s what our 
customers buy — not what we 
might like to sell — that drives 
our business.

Where’s That Easy Button?
I believe that I possess the 

perfect example in my own 
photography studio. Our primary 
business model is based on vol-
ume photography; sports and un-
derclass.  Our customers in this 
business model primarily buy 
8x10 and smaller photographic 
prints.  While I truly believe that 
every family should have 20 x 24 
or larger portrait on their wall, 
if I focused and tried to only sell 
20 x 24 portraits to a sports and 
underclass customer, I would sell 
some but not enough to keep my 
business profitable.

By engaging our customers, 
talking to our customers, looking 
at what our customers are buy-
ing, and attempting to always un-
derstand the purchasing strate-
gies of our customers we are able 
to fine-tune our business models 
to give us strategic advantages 
in maximizing the sale to each 
customer.

This is especially important as 
we build our businesses, however 
we first must make sure that we 
are always focused on taking care 
of our core customer base.  It’s 

that core customer base and what 
they buy that allow us to grow.  
We have to make sure that we are 
constantly keeping the products 
we’re selling market right.

A relatively new buzz word, 
market right refers to the condi-
tion of a product or service and 
how it relates to your business.   
Market right forces us to evaluate 
our products and services and 
ask questions like:  

• Are our product offerings cor-
rect for our marketplace?   

• Is the product’s quality compa-
rable in our marketplace?  

• Is the product competitively 
priced in the marketplace?  

• Are the services that we’re of-
fering our customers the best 
for our area?  

• Are the delivery times of our 
products and services competi-
tive?
While I am a strong proponent 

of offering the highest quality 
product and service priced for 
the maximum profitability, I still 
believe that taking into consid-
eration the demographics of 
our customers and the offerings 
of our competitors makes our 
products market right.  Consider 
pricing in the volume photogra-
phy business model:  it would 
be unrealistic to offer 8x10 units 
at $100 each when the majority 
of our competitors offer 8x10s 
for between $10 and $15 each.  
While there is nothing wrong 
with selling 8x10s at $100 each 
or more in some markets, it just 
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simply would not be market right 
in a volume sports and under-
class business model where we 
have chosen to operate our busi-
ness.

I’m not suggesting that one 
business model is better than 
another.  In fact, especially in 
photography, there are many 
business models, some of which 
are more attractive than others to 
me personally, but that does not 
make one any better than anoth-
er.   Your business model is your 
choice, becoming market right 
with your products and services 
is ultimately your responsibility.

So where does all this fit into 
the Easy Button philosophy?  
There is no Easy Button. By doing 
the right thing, for the right rea-
son, with courage, conviction and 
resolve you will make your busi-
ness model, your products and 
your services market right. Next 
periodically revisit the questions, 
examine your market, review 
your business model, products 
and services and I believe you 
can sustain your market right 
position.

Pat Cahill is National Sales 
Manager for American Color 
Imaging, pecahill@acilab.com, 
www.acilab.com.

Easy

by Jackie Sharpe

Photographers will often partner with a food stylist to get the best 
look when photographing food. The stylist works with real food to ar-
range and carefully display it so that it looks appetizing. You will see 
stylists with tweezers or spritz bottles as part of their tool kit.

Should photographers know how to style food? As a commercial 
and documentary food photographer, I often find small businesses 
can not afford to hire both a stylist and a photographer and it shows 
in their photos. So I trained with world-renowned retired food stylist 
and author Delores Custer. I found when I do commercial food shots 
for smaller projects with limited budgets, it has paid off. Depending on 
the food items I am able to do both. However, larger projects require a 
stylist. So if I am not hired to be the photographer for food, I am hired 
to style food.

I joined PPW because I want to be a part of professional photogra-
phers doing this for a living, exchanging ideas and helpful information 
that will help us all be successful with what we love.

Jackie Sharpe is a new member of PPW. See more of her photography 
at www.jackiesharpeimages.com.

Dual Roles in  
Food Photography



18 • The Washington Photographer Autumn 2015

Images of Merit

The Daily Grind, by Doug Walker

Queen of The Night,  
by Jenica Lemmons

Bringing in the Sheaves,  
by Georgia Hill

Take One Step at a Time, by Cindy Kassab

Left:  
American Dream, 
by Marv Heston
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Images of Merit

The Bell Tolls,  
by Ernst Ulrich-Schafer

Raring To Go, by Ralph Allan

Quarry - A Family Legacy, by Edgar Matuska
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by Heidi Swoboda

Congratulations and a huge 
thank you to our new social me-
dia manager, Dan Baumer. Please 
be sure to help him out by sub-
mitting blog information (see our 
new website blog at http://ppw.
org/page-1054787). We want to 
hear from you!

Also huge thank you to Marie 
Martineau, our incoming New 
Member Chair. Marie will be a 
wonderful friendly face to wel-
come in our new members and 
guide them into our organization.

Another exciting develop-
ment is that John Perea, current 
SnoKing District Rep and Confer-
ence Salon Chair will be making 
available several print competi-
tions throughout the year using 
https://printcompetition.com/ 
This will be a great opportunity 
to receive constructive critique 
of your competition images 
prior to the Spring Competi-
tion. If your district would like 
to host a competition, please 
contact John. Remember also 
that Deke Cloyd, Spokane District 
Rep has print critiques available 
through the following website: 
http://8feetacross.com/free-
critique/. Washington photogra-
phers made a big splash at IPC 
this year. Hopefully many will 
participate in the competitions 
and critiques and we can again 
wow the nation with our deep 
pool of Washington talent!

Several board members have 
created educational programs 
that they would love to bring to 

Notes from the September Board Meeting
your district. Please contact them 
or your district rep if you’d like 
to see classes in the following 
subjects brought to your area:

•	Lighting Workshop – Marie 
Martineau

•	Commercial Photography 
and Print Competition– Doug 
Walker

•	Photoshop Techniques (espe-
cially layering and composite 
techniques)- Heidi Swoboda

•	Business and Sales – Chris 
Wooley (subjects in his speaker 
bag include: Pinup, Actor head-
shots, Business headshot, Social 
media use, SEO, In person sales, 
FathomFocus , Finding clients, 

Professional, photography 101, 
Photoshop)
Just a reminder from me to you 

to use your PPW benefits! Find-
A-Photographer on the website 
is a valuable tool that will work 
best if you load your profile and 
gallery information. Be sure to 
include a link to your website 
and load some galleries of your 
images so that potential clients 
can view your work. I’ve received 
many jobs from clients who 
found me through PPW. Login 
to the website – go to ‘account’ 
– ‘profile’ – then explore the op-
tions including ‘photo albums’.

Enjoy your busy fall photo 
season!

Prosser Balloons, by Christopher Wooley
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by Mary Jo Allen

We had a great mixture of 
newer people and more sea-
soned photographers for the Red 
Tail Canyon hay ride and photo 
shoot in Leavenworth on July 26. 
We started with barrel racing, 
utilizing high speed sync to stop 
the action and still be able to use 
flash to fill in the faces and shad-
ows. Ed Matuska experimented 
with panning the action. A couple 
of people mentioned that they 
had never photographed horses 
before, so it was a new and fun 
experience for them. After the ac-
tion shots we did portraits of the 
girls with their horses.

Next we retreated to the pic-
nic area and did some portrait 
work with 2 sisters and an older 
gentleman using off-camera flash 
in the environment. Ed gave a 
great talk about the theory of 
light in outdoor settings. Ralph 
demonstrated using high speed 
sync to stop motion for jump-

Red Tail Canyon Hay Ride and Photo Shoot

ing and spinning portraits while 
Mary Jo photographed the man 
in the woods and also worked 
with an off camera flash lighting 
up the dark woods in the back-
ground when the model is just 
on the edge of the clearing. There 
was lots of learning and experi-
menting going on for everyone. 
Ed did the group photo using a 
speedlight in a large softbox. The 
bar-b-que was wonderful and 
gave folks a chance to visit and 
talk about what they had learned 
that day.

Here are some testimonies:

Thanks so much for the warm 
welcome to PPW at the Leaven-
worth workshop! It was fun, I 
learned a lot, and everyone was 
so easy to hang out with. I really 
enjoyed it, thanks again! – Kath-
lyn Lyman Toney

It was a great time! Thanks to 
all who set it up. – Cindy Page

Omak Stampede

PPW Central District photog-
raphers gathered at the Omak 
Stampede August 16, with 10 
members attending. Ray and Judy 
Horn enjoyed photographing 
the chute events up close to the 
fence at the rodeo while other 
members photographed from the 
stands.  For the final event the 
group gathered by the Okanogan 
River to photograph the World 
Famous Suicide Race.

District Rep Tim Patrick shared 
a few images from this famous 
event, saying he’s looking forward 
to next year’s print competition 
to see what the group captured.
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Northwest

Central Spokane

SoutheastYakima
Southwest

Olympic
Sno-
King

Pierce

District 
Events

District Reps
Olympic:  
Ernst-Ulrich Schafer
ernstphoto@msn.com

Southwest: Marie 
Martineau-Sandberg
tmlsfoto@comcast.net

Marie Martineau-
Sandberg opened 
her first studio in 
Blaine, Minnesota in 
1985, moved to Ho-
nolulu in 1989, and 
established Timeless 
Memories Photography in Olympia 
in 1994. She has been an active 
member of PPW ever since, holding 
almost every leadership position at 
some point.

Northwest: Mark Turner
mark@turnerphotographics.com

Mark joined PPW 
in 2009 when he be-
gan adding portrai-
ture to his business, 
concentrating on 
families. He has been 
photographing gar-
den and native plants, licensing them 
to book and magazine publishers, 
since 1994 when he started Turner 
Photographics. He’s a Rochester 
Institute of Technology graduate.

Central: Tim Patrick
patricks@northcascades.net

Sno-King: John Perea
jperea@dandjstudio.com

John specializes in photographing 
weddings, portraits, and some com-
mercial work from his Renton studio. 
He opened his first 
studio in 1973 while 
working as a deputy 
sheriff in California. 
After a gap, he opened 
a studio in Susanville, 

CA in 2003 and moved to Renton in 
2008. He became a Certified Profes-
sional Photographer in 2010. John is 
active with Seattle Professional Pho-
tographers and PPA as well as PPW.

Pierce: Vacant

Yakima Co-Reps: 
Mindy Siks
mindysiks@mac.com

Mindy Siks, AFP, 
has been a member 
of PPW since 2000. 
She is a portrait 
photographer doing 
on location family, 
senior and children 
portraits. She also 
loves fine art landscape and special 
interest/travel photography. 

Caron Van Orman
vanormc@elltel.net

Caron Van Orman lives in Ellens-
burg and has been a member of 
PPW since 2007 and a PPA member 
since 2008. Her business focuses on 
newborns, families, and high school 
seniors. She enjoys photographing 
clients on location around the valley, 
but appreciates her downtown stu-
dio ... especially when the Ellensburg 
wind blows.

Southeast: Sonja Yearsley
sonjayearsley@gmail.com

Sonja is the owner 
of Sonja Photography 
in West Richland and 
has been in business 
since 2010. She enjoys 
weddings, portraiture, 
and landscape photog-
raphy. She works hard 
to attend educational 
events so she can grow as a business 
owner and artist.

Spokane: Deke Cloyd
dcloyd@ontheedgeimages.com

Deke has been 
the C.E.O. of “On the 
edge Images” since 
its opening in 1982. 
Moving from Colorado 
in 1999, he and his 
two children relocated 
to Washington State and started On 
the edge Media Group in order to 
encompass other divisions and an 
educational direction. This company’s 
passion has a strong emphasis in 
commercial / industrial work and 
the team commonly travels to many 
parts of the world, both near and far, 
to accomplish what their demanding 
clients need.

Check the PPW website for 
upcoming events in your 
district.

“A portrait  
is not made  

in the camera but on 
either side of it.”

Edward Steichen 
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The Northwest’s 
PREMIER PRINTING SERVICES 
Company.

425.947.1539

www.NWFineArtPrinting.com

Info@NWFineArtPrinting.com

Remembering Ken Gatherum

Save the Date!

2016 
Spring 

Conference

February 27 – 
March 1, 2016

Red Lion Hotel
Olympia, WA

Replacement Bars
Have you lost one of your silver 

or gold bars off your ribbons? 
Well, we are changing to a new 
type of bar, ones that look similar 
to PPA’s. You are able to purchase 
ones to replace the old ones. New 
bars are $10 (no exchanges)  For 
your first time receiving them: 
free, of course. Contact Rachel 
Ikenberry to order. Order by: NO 
LATER THAN December 1, 2015  
for delivery at Spring Conference 
2016.

by Jeff Fulks

What to say 
about Ken 
Gatherum? 
What a great 
guy and 
unbelievable 
person. He 
was one of the 

best Industrial and Commercial 
photographers I ever knew.

I knew Ken for 37 years and 
worked with him for 18 years. 
Everything had to be perfect — 
he was “Mr. Perfection.” I learned 
that everything had to be sharp 
in his photo and the lighting just 
right. I remember once all the 
other photographers at Hanford 
came to work one morning and 
all the light equipment was gone. 
Each photographer had their own 
setup, and Ken had everyone’s 
equipment for a job he was doing. 
I forget how many thousand watt 
seconds he had, but he thought 
he needed more. He came away 
with an unbelievable photograph.

Ken could photograph anything 
as long as he had plenty of Pola-
roid to check his exposure and 
lighting. He was known as “Mr. Po-
laroid” here, as well as “Mr. Safety.”

Back in the 80’s and 90’s he 
won many PPW and PPA awards, 
and earned his PPA Master of 
Photography. He still has a photo 
on display at Epcot Center in 
Florida. He became a PPW Life 
Member I think in 2005.

I got Ken involved with the local 
high schools’ photo board after he 
retired. He loved to scuba dive. He 
became a certified diver back when 
he was in the Navy. He had beauti-
ful photos of his recent dive trips.

Ken will be sadly missed. He 
died in late September while 
diving off the coast of British 
Columbia.
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Cornucopia, by Doug Walker. The Great Prosser Balloon Rally 2015 

Bloody Moon over the Mountain, by Mark Turner. September 27, 2015 lunar eclipse.


